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1 Executive summary 

1.1 Introduction 

This short report focuses on the key findings of the research and makes some 

recommendations, which BCC, BBF or other partners involved in business 

development and economic growth could implement to support local businesses. 

1.2 Business support 

The only sizeable negative impact on business performance is utility and energy 

prices.  Partners should: 

 Provide information on energy efficiency measures; 

 Encourage joint working on energy procurement. 

However, high growth businesses are more likely to mention transport connectivity 

than other businesses.  Partners should: 

 Focus on congestion hotspots, and ways these can be alleviated; 

 Maintain the road system, particularly through routes and connecting routes; 

 Focus on infrastructure developments, particular north to south across the 

County. 

In order to help businesses grow, support (and communication) should focus on: 

 Identifying suitable low cost premises; 

 Encouraging E-commerce through training and support; 

 Publicising and ensuring provision of good local training facilities; 

 Mentoring businesses on a range of issues including recruitment, planning 

regulations and exporting. 

1.3 BCC’s services 

Creative industries and the information/communications sectors demonstrate higher 

dissatisfaction with BCC.  The Council needs to focus on: 

 Understanding the needs of these important sectors; 

 Providing support on the specific issues faced by these sectors; 

 Communicating with them on a regular basis. 

About half of businesses do not feel well informed about BCC and its services: 

 Improved/more frequent communication via email, post and on the Council 

website; 

 Providing information about how BCC can support businesses; 

 How and who businesses should contact for different advice. 
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1.4 Customers and suppliers 

More than half of purchases are made outside the County: 

 Focus support around clusters, supply chains or industrial sites; 

 Help publicise and support usage of the Buy in Bucks Portal. 

The majority of businesses do not export, with the main barrier being perceptions of 

having no suitable product: 

 Support should help businesses identify and develop products which are 

attractive to overseas markets. 

Less than a quarter do business with the public sector: 

 Publicise tenders and contracts widely; 

 Support the procurement process, especially among smaller businesses. 

1.5 Business location 

Sizeable proportions of businesses, particularly those within information/ 

communications are not satisfied with Buckinghamshire as a place to do business: 

 Better understand the needs of such businesses; 

 Focus support on particular sectors and types of businesses. 

Whilst most businesses are likely to stay within the district if considering relocation, 

BCC and partners could focus on: 

 The publicity and provision of a range of premises by size and cost; 

 Improvements in transport links. 

In terms of encouraging inward investment, marketing material should focus on: 

 Lifestyle issues; 

 Advertise the selective school system; 

 Promote prestige premises. 

There are substantial negative perceptions of the proposed local railway developments 

(East West Rail and HS2): 

 Work with businesses to identify the opportunities that these developments will 

bring. 

1.6 Training and employment 

Half of businesses do not undertake training: 

 Work with sole traders to encourage training and understand its benefits; 

 Ensure wider communication of training in terms of quality and cost. 
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The vast majority do not employ apprentices: 

 Publicize the range of different apprenticeships, in the service sector as well as 

production; 

 Emphasize the advantages of apprenticeships to businesses. 

Few employ recent graduates: 

 Build and encourage more links with universities and colleges; 

 Provide case studies among existing employers, emphasizing the advantages of 

employing graduates; 

 Encourage work experience placements and internships. 

1.7 Business strategy 

More than a quarter of businesses depend on price to ensure business success: 

 Work with businesses to encourage and support innovation; 

 Provide business mentoring, particularly in adding value to products. 

Further encourage innovation by: 

 Helping to develop more links between universities/colleges and businesses. 

Few have links with universities: 

 Work with local universities to develop links; 

 Publicise the advantages of links (innovation, growth, less price dependent, 

potential to export). 

More than a third do not work with other businesses to address issues: 

 Encourage networking and joint working by holding local events and publicising 

the benefits of linking with similar businesses. 

1.8 Access to finance 

More than one in ten businesses feel constrained by finance: 

 Encourage businesses to spend time researching sources of finance; 

 Help them to seek financial advice; 

 Provide information on Government finance schemes; 

 Encourage them to seek newer sources of finance (mezzanine lending, crowd 

sourcing and peer to peer lending etc). 

1.9 Broadband 

More than a quarter of businesses feel their speed of broadband is not sufficient for 

their needs: 



Buckinghamshire Business Survey 2013 

 
12 

 Work with Broadband providers to roll out faster broadband speeds across the 

whole county; 

 Encourage businesses to shop around for the best broadband deals; 

 Encourage current non users to adopt Broadband. 

1.10 Business growth 

In analysing the differences between high growth businesses and the average 

business, specific perceptions and behaviour are apparent.  High growth businesses 

are more likely to: 

 Have been based at the site for 5-20 years; 

 Have links with other businesses and the Federation of Small Businesses; 

 Purchase supplies outside the EU; 

 Sell their products/services in the rest of the UK or within the EU; 

 Have done business with the public sector; 

 Use the Buy in Bucks Portal; 

 Be considering relocation; 

 Undertake training; 

 Employ apprentices and recent graduates; 

 Have products which have minor differences according to customer 

requirements; 

 Innovate; 

 Have links with universities; 

 Work with like minded businesses to address different issues; 

 Want to receive information from BCC by email; 

 Require support to develop new markets in the UK; 

 Have concerns about transport connectivity; 

 Believe that road transport connections North to South in the County are 

important; 

 Have positive perceptions about local railway developments (East West Rail and 

HS2). 

Whilst there are positive relationships between growth and the perceptions/behaviours 

highlighted above, we cannot be sure that these are causative relationships, or in 

which direction the cause and effect flows.  However, some of these aspects will help 

to identify potential growth businesses in the future, whilst others identify activities that 

should be encouraged in order to promote business growth. 

  



Introduction 

 
13 

2 Introduction 

2.1 Background 

Buckinghamshire County Council (BCC) and Buckinghamshire Business First (BBF) 

wished to undertake a business survey.  The results would be used alongside views 

from the Council’s other corporate surveys to set a Buckinghamshire ‘customer voice’.  

The survey was to complement and enhance information that BBF already has on 

businesses’ composition, skills gaps and growth requirements and look to understand 

and quantify businesses key issues in relation to Council services and Council 

objectives.  

The results were also to enable performance to be measured, to demonstrate the 

difference Council (and partner) services are making to support businesses. Issues 

covered include how well services are used, their relative importance of services for 

businesses, what needs improving and what can be done to support businesses to 

stimulate growth. 

2.2 Method 

1000 telephone interviews were undertaken with private businesses in 

Buckinghamshire.  Fieldwork took place between March and May 2013. 

There are some 27,800 employing establishments in Buckinghamshire (source: Inter-

Departmental Business Register/IDBR).  The survey sample was restricted to private 

sector businesses but included sole traders as well as businesses with employees.  

Survey responses were establishment based; which is to say that they were based on 

activities and practices at that site only.   

To inform the distribution of the sample by size and sector, and by geography, the 

latest (March 2012) data from the Inter-Departmental Business Register (IDBR) 

covering Great Britain was used.  The distribution of businesses on this basis is 

included in Appendix 2: Technical Report.   

In order to ensure robust analysis was possible in the larger businesses size bands, 

and within certain sectors of particular interest to the client, businesses in the following 

size bands and sectors were over-sampled relative to their prevalence in the universe 

under investigation: 

 2+ size bands; 

 Transport and storage; 

 Finance and insurance; 

 Education; 

 Human health and social work. 
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Consequently, other size bands and sectors were under-sampled relative to their 

prevalence in the universe under investigation. 

In addition, targets were set for specific industry groups: 

 Creative industries – defined as those which have their origin in individual 

creativity, skill and talent and which have a potential for wealth and job creation 

through the generation and exploitation of economic property1 

 Knowledge based businesses – defined as those trading primarily in knowledge 

and information including lawyers, accountants,  IT and data specialists2 

 High technology businesses – definition based on SIC 2007 codes, including 

chemical & pharmaceutical products, computers, electronic & optical products 

and motor vehicles & other transport (excluding manufacture of ships and boats)3 

A target was also set for the number of Gazelle businesses (high growth businesses) 

in the sample, and a separate database of such businesses was purchased for this 

purpose.  A full definition of the growth analysis applied can be found in Appendix 2. 

The distribution of the achieved sample by size, sector and geography can also be 

found in Appendix 2. 

Population estimates from IDBR as outlined in Appendix 2 have been used as the 

basis for the weighting scheme as they represent the most reliable estimates available.  

These have the effect of making the results representative of the number of 

businesses in specific size bands, sectors and districts, such that a small business’ 

views are worth the same as a large business’ views.  This means that the results for 

larger businesses are weighted down in terms of the number of employees they 

represent.  

2.3 Report contents 

This report contains a written summary of the full data set. 

Graphs and tables are used throughout the report to assist explanation and analysis.  

Although occasional anomalies appear due to ‘rounding’ differences, these are never 

more than +/-1%.  These occur where, for example, rating scales have been added to 

calculate proportions of respondents who are satisfied at all (i.e. either very or fairly 

satisfied).  

Sample bases in graphs and tables are the unweighted sample sizes (in order to be 

able to calculate confidence intervals).  The data itself is weighted data, unless 

specified otherwise. 

  

                                                
1
 Creative Industries Economic Estimates: Full Statistical Release (DCMS, December 2011) 

2
 Britain’s Quiet Success Story: Business services in the knowledge economy, (The Work Foundation, 

May 2011) 

3
 Regional Economic Performance Indicators (BIS, May 2011) 
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Data has been analysed by these sub groups where appropriate to the question and 

also where sub groups show a statistically significant difference (to a 95% confidence 

level) in response.  A full list of sub groups used in the data report can be found in 

Appendix 2. 

A copy of the questionnaire can be found in Appendix 3. 

2.4 About Buckinghamshire 

Buckinghamshire is in the South East region of England and has a resident population 

of approximately 505,300 (Census, 2011) and covers an area of 156,495 hectares.  As 

part of the South East it enjoys some of the strongest economic growth in Britain.  In 

terms of the local economy, Buckinghamshire is particularly strong in terms of 

business start-ups and the growth of small businesses. Buckinghamshire has a high 

quality natural environment, with much of the county sitting within the Chilterns Area of 

Outstanding Natural Beauty and the Metropolitan Green Belt. 

There are four districts in Buckinghamshire.  Aylesbury Vale is a large area of mainly 

rural landscape in the northern half of Buckinghamshire.  Chiltern lies to the East of the 

County and contains the Chiltern Hills, which it is named after.  South Bucks lies in the 

southern tip of the County and Wycombe lies to the South West of the County. 

Currently the county has some 28,000 businesses (IDBR, March 2012) and although 

this is increasing, the total number is still below the pre-recession level. The county 

has the highest proportion of very small companies in Great Britain with about 78% 

employing fewer than five people. 

It is a central, strategic location with good export links provided by the M4 corridor, 

close proximity to London and its airports, particularly Heathrow.  The county has a 

number of specialist sectors including high performance engineering centred on 

Silverstone, assistive technologies associated with the spinal injuries specialisation of 

Stoke Mandeville Hospital and the creative industries clustering around Pinewood 

Studios. 

Unemployment is lower in Buckinghamshire than nationally and evidence shows that 

Buckinghamshire has fared better during the recession than both the South East and 

the country as a whole. The local workforce is more highly skilled than the average 

and earnings for Buckinghamshire residents are higher than nationally too. 

Buckinghamshire Thames Valley Local Enterprise Partnership (LEP) together with 

neighbouring LEPs in London, Thames Valley, Hertfordshire and Enterprise M3, 

Buckinghamshire Thames Valley LEP form the five LEPs with the highest new firm 

formations rates in the country. Business survival rates in Buckinghamshire are higher 

than the country as a whole.  
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3 Profile of businesses 

3.1 Industry sector and size of business 

The following graph shows the weighted breakdown of businesses by industry sector 

(Standard Industrial Classification, 2007).  It also shows the distribution across 

production and services and the specialist/boosted sectors. 

The biggest sectors in Buckinghamshire are professional/scientific/technical industries 

and the wholesale/retail trade.  The ratio of production to services is approximately 1:4.  

Six in ten businesses are knowledge based, four in ten operate in the creative 

industries and a small proportion are high technology businesses. 

Figure 1: Standard Industrial Classification, grouped sectors and boost sectors (all 
businesses) 

A2/A3, unweighted base=1000 

4% 

5% 

12% 

17% 

3% 

4% 

10% 

1% 

4% 

22% 

8% 

1% 

3% 

3% 

4% 

21% 

79% 

38% 

59% 

4% 

ABDE : Primary 

C : Manufacturing 

F : Construction 

G : Wholesale and retail trade; repair of motor 

H : Transport and storage 

I : Accommodation and food services 

J : Information and communication 

K : Finance and insurance 

L : Real estate activities 

M : Professional, scientific and technical 

N : Administrative and support services 

P : Education 

Q : Human health and social work 

R : Arts, entertainment and recreation 

S : Other service activities 

A-F : Production 

G-S : Services 

Creative Industries 

Knowledge Based Business 

High Technology Business 
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The table below shows the (weighted) number of employees for each business overall 

and by industry sector. 

Overall, four in ten businesses have 1 employee (the respondent) and half have 2-9 

employees at that site.  This leaves about one in ten businesses with 10+ employees.  

Those sectors with the highest proportions of employees include human health/social 

work (33% with 10+ employees), accommodation/food services (26%) and 

manufacturing (21%). 

Businesses with 1 employee are more likely to be found than average in 

professional/scientific/technical and information/communications sectors. 

Figure 2: Number of employees by sector (all businesses) 
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1 employee 40% 31% 30% 43% 28% 45% 6% 55% 26% 36% 56% 43% 38% 20% 39% 

2-9 employees 49% 64% 49% 51% 56% 43% 68% 39% 58% 57% 39% 47% 47% 47% 53% 

10-24 employees 7% 3% 12% 4% 11% 7% 17% 4% 11% 5% 3% 7% 6% 20% 7% 

25-49 employees 2% 2% 6% *% 3% 3% 6% 1% 5% *% 1% 2% 4% 7% 1% 

50-99 employees 1% 0% 2% 1% 1% 0% 2% 1% 0% *% *% 1% 3% 5% 0% 

100+ employees 1% 0% 1% *% 1% 1% 1% 1% 0% *% *% 1% 1% 1% *% 

Unweighted bases 1000 32 112 83 204 32 69 55 12 30 166 56 28 50 71 

*%  indicates percentages of less than 0.5% 

Note: number of employees are based on full and part time permanent staff ( including the respondent) and also including owners and managers 
and all other staff on the payroll, excluding temporary, contract or agency staff or voluntary workers 

A4 

 

In terms of other sub groups, businesses with 1 employee are more likely than 

average to be located in Chiltern (54%) and Aylesbury Vale.  They are also more likely 

to be found in knowledge based businesses (54%) and creative industries (50%) and 

less likely in high technology businesses (18%). 
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3.2 Age and nature of business 

The graph below shows the length businesses have been trading from that site, both 

overall and by size band. 

Overall, three in ten businesses have been trading from that site for more than 20 

years.  A quarter have been trading there for 11-20 years and a similar proportion for 

6-10 years. 

Perhaps surprisingly there are not as may differences by size of business as might be 

expected.  Apart from the profile of those established for at least 20 years, which are 

more likely to be found in the larger size bands (25+ employees), other sizes of 

business are similar in length of establishment. 

Figure 3: Length trading at the business location by size (all businesses) 

A5, unweighted bases shown in brackets  
Excludes ‘don’t know’ responses 
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Younger businesses are distributed across all sectors, with the exception of those 

established less than 1 year which are more likely to be found in arts/recreation/other 

services (6%).  The oldest businesses are predominately found in the primary sector 

(89% established for more than 20 years).  They are also found in real estate (53%), 

construction (40%) and wholesale/retail (38%). 

In terms of the nature or status of businesses, more than eight in ten are located on a 

single site.  Just over one in ten are a branch of the company and one in twenty the 

HQ.  This varies by size, with smaller businesses much more likely than average to be 

single site. 

Figure 4: Nature of business by size (all businesses) 

A6, unweighted bases shown in brackets 

Single site businesses are also more likely than average to be found in construction 

(91%) and professional/scientific/technical sectors (91%).  Multi-site branches are 

more likely to be found in human health/social work (49%) and real estate (39%).  

83% 

93% 

80% 

62% 

47% 

26% 

12% 

4% 

14% 

29% 

38% 

52% 

5% 

3% 

6% 

9% 

16% 

22% 
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Total (1000) 

1 employee (199) 

2-9 employees (453) 

10-24 employees (188) 

25-49 employees (104) 

50+ employees (56) 

Single site This site is a branch/subsidiary This site is HQ 
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3.3 Turnover 

When asked what the approximate turnover was in the past 12 months at that site, 

three in ten businesses were unable of unwilling to provide a response.  About a 

quarter said less than £73,000.  Just over one in five said between £73,000<£250,000 

and about one in six £250,000>£1million.  This left about one in ten with a turnover of 

£1million or more. 

Figure 5: approximate turnover of business in the past 12 months (all businesses) 

L1/L2, unweighted base=1000 

24% 
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9% 

7% 

4% 
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1% 

1% 

<0.5% 

<0.5% 

1% 

9% 

20% 

Less than £73,000 

£73,000 - £99,999 

£100,000 - £249,999 

£250,000 - £499,999 

£500,000 - £999,999 

£1m - £1.49m 
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4 Business support 

4.1 Impact of factors on business performance 

Respondents were read a list of factors which might be helpful or detrimental to their 

business and asked to say whether each factor was positive or negative, using a 5 

point scale (from very negative to very positive).  Their responses are summarised in 

the graph below, ranked on those saying positive. 

The most positive factor is the business’ location, with more than three quarters of 

businesses rating this positive. Between half and two thirds also rate the quality of the 

local environment, the local customer base and transport connectivity positive. 

The local supply chain, the availability of skills/labour and access to finance are rated 

positive by between a third and a half of businesses.  However, only one in five rate 

utility and energy prices positive, with almost half rating this aspect negative. 

Figure 6: Impact of factors on the business (all businesses) 

B3, unweighted base=1000  
‘Don’t know’ responses are not shown 

6% 

16% 

10% 

21% 

15% 

16% 

17% 

47% 

15% 

16% 

27% 

18% 

33% 

34% 

40% 

26% 

77% 

66% 

60% 

58% 

48% 

44% 

33% 

20% 

Your location in Buckinghamshire 

The quality of the local environment in which 
your business is situated 

A local customer base 

Transport connectivity 

A local supply chain 

The availability of skills and labour 

Access to finance for your business 

The utility and energy prices you have to pay 

Summary: Negative Neither positive nor negative Summary: Positive 
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Focussing on the aspect achieving the highest proportion of negative ratings, ie utility 

and energy prices, those businesses more likely than average to feel negative about 

this aspect were: 

 Businesses which sought finance more than once (63%); 

 Those based in arts/recreation/other services (62%); 

 Multi-site HQs (62%); 

 Those with 2-9 employees (51%). 

4.2 Factors which help businesses to grow 

Respondents were also read a list of things which are sometimes valuable in 

improving business stability or which help businesses to grow and asked which ones 

they felt would be significantly beneficial for their business.  They were asked for all 

their responses (blue bars below), and then asked to choose the three most beneficial 

(red bars). 

In terms of the top three most beneficial aspects, suitable low cost premises is cited by 

more than a third of businesses, whilst assistance with E-commerce/internet-based 

technologies is mentioned by about a quarter. Around one in five also mention better 

local training, better access to business mentoring, support with tax/national insurance 

law, support to develop new markets in the UK and improved availability of highly 

skilled labour. 
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Figure 7: Three things that would be significantly beneficial in improving the stability 
or helping the business to grow (all businesses) 

B4/5, unweighted base=1000 

Those more likely than average to mention suitable low cost premises as one of their 

top three improvements were: 

 Businesses in human health/social work (55%), manufacturing (49%) and 

wholesale/retail (47%); 

 Those who experienced a decrease in employees in the last 12 months (54%); 

 Those considering relocation (47%); 

 Medium sized businesses (42% of those with 2-9 employees and 42% of those 

with 10-24 employees). 
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Those businesses which mentioned specific improvements were asked whether they 

would seek support or advice about them from anyone or any organisation outside the 

business in the next year or so. 

At least one in five businesses said they would definitely seek external advice for most 

of the improvements they had suggested, with at least a third saying ‘yes possibly’ for 

each.  At least one in four businesses would definitely seek external support to recruit 

staff with the right skills, when dealing with Planning Regulations and to develop new 

UK markets. 

Fewer would definitely seek external advice for intellectual property, suitable low cost 

premises, availability of highly skilled labour and local training available, but between a 

third and just under half would possibly do so. 

Figure 8: Whether the business will seek support or advice on these improvements 
from anyone outside the business in then next year or so (all businesses) 

B6, unweighted bases shown in brackets 
Excludes ‘don’t know’ responses 
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Overall, just over half of businesses (54%) mentioned at least one improvement they 

would definitely or possible seek external help or support with.  These businesses 

were asked (on an unprompted basis) where they would go for that support or advice. 

Web based business advice is the most popular source, with about one in seven 

respondents mentioning this.  Around one in ten also mention other business owners, 

accountants, BCC, trade associations, family/friends or a private sector training 

provider. 

Figure 9: Sources of support or advice - unprompted (where will seek support/advice 
outside the business) 

B7, unweighted base=565 
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5 Council services 

5.1 Satisfaction with Buckinghamshire County Council 

Four in ten businesses are satisfied overall with the services and benefits provided by 

BCC, with just over one in five dissatisfied.  As the table below shows, businesses in 

Wycombe are more likely than average to be satisfied.  However, it is this district’s 

businesses which are also more likely to be dissatisfied, suggesting some polarisation 

in views. 

Figure 10: Overall satisfaction with the services and benefits provided by 
Buckinghamshire County Council (all businesses) 

 
Total 

Aylesbury 
Vale 

Chiltern 
South 
Bucks 

Wycombe 

Very satisfied 6% 7% 5% 7% 7% 

Satisfied 35% 34% 29% 35% 38% 

Neither satisfied or dissatisfied 32% 32% 37% 29% 32% 

Dissatisfied 13% 14% 15% 17% 9% 

Very dissatisfied 8% 8% 9% 11% 7% 

Don't know 5% 6% 5% 1% 6% 

Summary: Satisfied 41% 41% 34% 42% 45% 

Summary: Dissatisfied 22% 21% 25% 28% 17% 

Unweighted bases 1000 315 199 140 346 

Question B2 

 

Other businesses more likely than average to be satisfied with BCC are: 

 Multi-site branches (64%); 

 Businesses in human health/social work (58%) and accommodation /food 

services (57%); 

 High growth businesses (57%); 

 Medium sized businesses (50% of those with 10-24 employees and 55% of those 

with 25-49 employees). 

Those less likely than average to be satisfied are: 

 Businesses in creative industries (28%); 

 Businesses in information/communications (23%). 
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5.2 The most important Council services 

Respondents were asked which services were most important to the performance of 

their business, which BCC could deliver, support or advocate on their behalf. 

Most of the listed services were cited as being important to businesses.  The 

maintenance of roads is the most popular aspect, with eight in ten businesses 

mentioning this.  Appropriate business rates, tackling crime and anti-social behaviour, 

protecting the environment, car parking availability and reduction of congestion at peak 

times are also mentioned by at least half of respondents. 

At least four in ten also mention waste removal, road transport connections both from 

East to West and North to South and improving the quality of the built environment.  In 

contrast, fewer mention air travel/freight services, designated road freight networks, 

information to promote a healthy workforce or availability of affordable housing and 

childcare. 

 



Buckinghamshire Business Survey 2013 

 
28 

Figure 11: Which things are most important for Buckinghamshire County Council to 
deliver, support or advocate for the business (all businesses) 

C1, unweighted base=1000 

Those businesses more likely than average to mention road maintenance as important 

were: 

 Those dissatisfied with Buckinghamshire as a place to live (95%); 

 Those located in an industrial estate (89%); 

 Those working in wholesale/retail (87%); 

 Those located in the HS2 Corridor (85%). 
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5.3 Council services which are most in need of improvement 

Using the same list, respondents were asked to say which were in most need of 

improvement to help the performance of their business.  They were asked for all their 

responses (blue bars below) and then which three were most in need of improvement 

(red bars). 

In terms of the most important three improvements, road maintenance was by far the 

most popular, cited by just under six in ten businesses.  At least one in five also 

mentioned appropriate business rates, car parking availability and reduction of peak 

hour congestion.  In contrast, fewer mention air travel/freight services, designated road 

freight networks, information to promote a healthy workforce, services aimed at 

improving the quality of the built environment, rail travel/freight services and the 

availability of affordable housing and childcare. 
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Figure 12: Which three things are most in need of improvement to help the 
performance of the business (all businesses) 

C2/3, unweighted base=1000 
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Those businesses more likely than average to mention road maintenance as in need 

of improvement were: 

 Businesses based in Chiltern (68%); 

 Those with 2-9 employees (63%); 

 Those in production based sectors (65%); 

 Those with any sales in Buckinghamshire (62%). 

Perhaps paradoxically, those satisfied with BCC and Buckinghamshire as a place to 

do business were more likely than average to mention the need to improve road 

maintenance (63% and 61% respectively). 

5.4 Comparing importance and improvement to Council services 

The scatter graph below compares the most important Council services with those that 

most need improvement (all mentions).  The graph can be divided into four quadrants 

(using the average percentages mentioning each aspect as important and in need of 

improvement to draw the lines).  Those aspects found in the upper right hand quadrant 

are those which are most important and most in need of improvement (focus for 

Council improvement).  Those in the lower right hand quadrant are those that are most 

important but less in need of improvement (Council strengths). 

Those in the left hand quadrants can be identified as needing monitoring (where 

importance is lower but need for improvement is higher) or to be maintained (where 

both importance and need for improvement is lower). 

There is clearly a strong correlation between importance and need for improvement 

among these Council services, resulting in few aspects being located in the ‘strengths’ 

quadrant or ‘monitoring’ quadrant.  However, the graph shows where Council priorities 

lie.  Road maintenance is the most critical aspect requiring improvement.  This is 

followed by appropriate business rates, tackling crime & anti-social behaviour, car 

parking availability and peak hour traffic congestion. 
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Figure 13: Comparison of things that are most important to the business and most 
need improvement (all businesses) 

C1/C3, unweighted base=1000 

Key to scatter 

A The management and reduction of congestion between 8am-10am and 4pm to 6pm 

B The maintenance of roads 

C Road transport connections going from East to West across the county 
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K Services aimed at improving the quality of the built environment 

L Services aimed at protecting the environment 

M Tackling crime and anti-social behaviour through trading standards and community safety services 
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O Availability of affordable housing and childcare support for employees 

P Information and advice to promote a healthy workforce 
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6 Obtaining information from Buckinghamshire County Council 

Businesses were asked to rate how well informed they felt about the services and 

benefits which BCC provides, using a four point scale. 

There is some polarisation in views with half of respondents (50%) feeling not well 

informed (not very well or not well informed at all), whilst just under a half (48%) feel 

well informed. 

Figure 14: How well informed businesses feel about the services and benefits 
provided by Buckinghamshire County Council (all businesses) 

D1, unweighted base=1000 

Businesses which are more likely than average to feel well informed are: 

 Those satisfied with BCC (68%); 

 Those in accommodation/food services (62%); 

 Multi-site branches (60%). 

Those which are least likely to feel well informed are: 

 Those dissatisfied with BCC (33%) or neither satisfied nor dissatisfied with BCC 

(37%).  
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Following prompting with a list of methods of receiving information from BCC, about six 

in ten businesses said they preferred e-mail.  At least three in ten also mentioned the 

post, the Council website and local business E-newsletters. 

Figure 15: Preferred methods of receiving information from Buckinghamshire County 
Council (all businesses) 

D2, unweighted base=1000 
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7 Customers and suppliers 

7.1 Geographical location of suppliers and customers 

Businesses were asked to estimate the proportion of their purchases that are made in 

different geographical areas.  The table below shows the banded proportions across 

each geography, including the mean proportion for each. 

On average, 41% of purchases are made within Buckinghamshire, 18% in 

neighbouring counties/towns and 31% in the rest of the UK.  Furthermore 6% are 

made within the EU and 5% outside the EU.   

Almost seven in ten make some purchases in Buckinghamshire, and at least four in 

ten some purchases in neighbouring counties/towns and the rest of the UK.  About one 

in ten each make some purchases within the EU and outside the EU. 

Figure 16: Approximate proportion of purchases that are made in different locations 
(all businesses) 

 

Buckingham-
shire 

Neighbouring 
counties/ 

towns 

Rest of 
UK 

Within the 
EU 

Outside the 
EU 

0% 18% 44% 41% 73% 76% 

1-9% 8% 6% 4% 2% 1% 

10-19% 10% 9% 4% 2% 2% 

20-29% 8% 8% 4% 2% 1% 

30-49% 4% 5% 4% 2% 1% 

50-69% 9% 5% 8% 1% 1% 

70-99% 15% 6% 13% 1% 2% 

100% 14% 3% 8% 1% 1% 

Don't know 14% 14% 14% 14% 14% 

Mean % 41% 18% 31% 6% 5% 

Unweighted base=1000 

E1 
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In terms of the geographic location of sales, on average 50% of sales are made within 

Buckinghamshire.  19% are made in neighbouring counties/towns, 25% in the rest of 

the UK with very little outside the UK. 

Three quarters of businesses sell some products within Buckinghamshire and more 

than four in ten sell them in neighbouring counties/towns or the rest of the UK.  About 

one in ten each sell them within the EU or outside the EU. 

Figure 17: Approximate proportion of sales that are made in different locations (all 
businesses) 

 

Buckingham-
shire 

Neighbouring 
counties/ 

towns 
Rest of UK 

Within the 
EU 

Outside the 
EU 

0% 18% 42% 50% 82% 82% 

1-9% 8% 5% 3% 1% 1% 

10-19% 4% 9% 5% 3% 3% 

20-29% 5% 10% 5% 1% 1% 

30-49% 5% 9% 5% 2% 2% 

50-69% 13% 10% 7% 1% 1% 

70-99% 17% 6% 10% 0% 0% 

100% 20% 1% 7% <0.5% <0.5% 

Don't know 9% 9% 9% 9% 9% 

Mean % 50% 19% 25% 3% 3% 

Unweighted base=1000 
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7.2 Exporting activity 

Businesses were asked if they sell goods or services or licence their products outside 

the UK. The graph below shows the proportion who export overall and by key 

demographics (district, size band and industry sector). 

Overall, three in ten businesses export, although this varies substantially across sub 

groups.  In terms of key demographics, information/communications businesses and 

professional/scientific/technical businesses are significantly more likely than average 

to export. (Other businesses with sizeable proportions who export are not significantly 

different from the average due to a smaller base size, eg businesses in education).  

Those less likely than average to export are accommodation/food services, 

arts/recreation/other services, construction and primary businesses.  Those with 25-49 

employees are also more likely to export than average. 

Figure 18: Proportion of businesses which export by key demographics (all 
businesses) 

E3, unweighted bases shown in brackets 
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I - Accommodation and Food services (69) 

J - Information and Communication (55) 

K - Finance and Insurance (12) 

L - Real Estate activities (30) 

M - Professional, Scientific and Technical (166) 

N - Admin and Support services (56) 

P - Education (28) 

Q - Human Health and Social Work (50) 

RS - Arts, Recreation and Other services (71) 
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Other businesses that are the most likely to export are: 

 Those in high technology (53%) and creative industries (49%); 

 High growth businesses (43%); 

 Those who innovate both products and processes (43%). 

Among those who do not currently export, only 2% said they have plans to start 

exporting in the next 12 months. 

The main (spontaneous) reasons for not currently exporting are not having a 

product/service suitable for exporting or it not being part of the business plan, with at 

least three in ten mentioning each of these. 

Those businesses more likely than average to cite exporting not being part of the 

business plan are those who had been in business for less than three years (44%).  

Those citing they do not have a suitable product/service are those in human 

health/social work (69%) and accommodation/food services (57%). 

Figure 19: Barriers to exporting - unprompted (where do not currently export) 

E5, unweighted base=702 
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7.3 Supplying the public sector 

Just under a quarter of businesses (23%) have done business with the public sector in 

the last 12 months. 

Those businesses more likely than average to have done business with the public 

sector are multi-site HQs (38%), those in human health/social work (38%), those with 

25-49 employees (36%), growth companies (36%), those in admin/support services 

(34%) and those in manufacturing (33%). 

Among those who have done business with the public sector, the proportions that this 

business represents of their sales varies.  Half say it represents less than 20% of sales 

over the last 12 months.  In contrast, about one in ten say it is 100% of their sales. 

Figure 20: Proportion of sales undertaken for the public sector over the last 12 
months (where undertaken business with the public sector) 

E7, unweighted base=283 

7.4 The Buy in Bucks Portal 

About one in twenty businesses (4%) have ever used the Buy in Bucks Portal to find 

out about local supply chain and local customer base opportunities.  This rises to 12% 

of those businesses with 50+ employees.  It also rises among accommodation/food 

services businesses (9%) and growth companies (7%). 
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8 Business location 

8.1 Satisfaction with Buckinghamshire as a place to do business 

Overall about three quarters of businesses are satisfied (very satisfied or satisfied) 

with Buckinghamshire as a place to do business, leaving less than one in ten 

dissatisfied.  However, these figures vary by district; businesses in Wycombe are more 

likely than average to be satisfied, whilst those in South Bucks are less likely to be 

satisfied. 

Figure 21: Overall satisfaction with Buckinghamshire as a place to do business (all 
businesses) 

 
Total 

Aylesbury 
Vale 

Chiltern 
South 
Bucks 

Wycombe 

Very satisfied 23% 19% 20% 27% 29% 

Satisfied 53% 55% 55% 42% 56% 

Neither satisfied or dissatisfied 15% 20% 17% 14% 11% 

Dissatisfied 4% 3% 3% 9% 4% 

Very dissatisfied 2% 1% 4% 5% 1% 

Don't know 2% 3% 1% 3% <0.5% 

Summary: Satisfied 76% 73% 75% 69% 84% 

Summary: Dissatisfied 7% 4% 7% 15% 4% 

Unweighted bases 1000 315 199 140 346 

B1      

 

There are no significant differences between sectors apart from 

information/communications businesses being less likely than average to be satisfied 

(62%).  However, those with 10-24 employees are more likely to be satisfied (85%). 

Rural based businesses (81%) are more likely than average to be satisfied, whilst 

urban businesses (71%) are less likely to be satisfied. 
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8.2 Relocation away from the current site 

About one in ten businesses overall are considering relocating within the next 2 years.   

There are no significant differences between sub groups and the average in terms of 

district or size band.  However, information/communications businesses (21%) are 

more likely to be considering relocation and construction businesses, human 

health/social work and arts/recreation/other services are less likely to be considering 

this. 

Figure 22: Proportion of businesses considering relocating within the next 2 years by 
key demographics (all businesses) 

F1, unweighted bases shown in brackets 
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P - Education (28) 

Q - Human Health and Social Work (50) 

RS - Arts, Recreation and Other services (71) 



Buckinghamshire Business Survey 2013 

 
42 

Two out of the three specialist/boost groups are also more likely to be considering 

relocation than the average; 24% of high technology businesses and 18% of 

knowledge based businesses.  Businesses that have been established for less than 

three years (19%) are also more likely to be considering it, particularly if they started 

up at their present site (25%). 
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The main reason for considering relocation centres on the current premises being too 

small, with a third of those businesses considering relocation mentioning this.  Just 

under one in five cite the cost of premises being too high, and around one in ten 

lifestyle choice, the benefit of better transport links, the end of their lease, premises 

being too big and better business rates. 

Figure 23: Main reasons for considering relocating (where considering relocating) 

F2, unweighted base=106 
* indicates unprompted responses 
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More than four in ten businesses considering relocation are planning to stay within the 

same district of Buckinghamshire as they are currently located.  A third do not know 

where they might move to, leaving only small numbers mentioning other geographic 

locations. 

Figure 24: Location considering moving to (where considering relocating) 

F3, unweighted base=106 

8.3 Moving to the current site 

Just over half of businesses (54%) which have been located at their present site for 3 
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Not surprisingly, smaller businesses are more likely than average to have started up at 

that location; 70% of those with one employee (although this is not significant due to a 

small sample base) and 44% of those with 2-9 employees.  There are no significant 

differences by individual sector.  However, service sectors as a group (59%) are more 

likely to have started up there than the average. 
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Reasons for moving to the current site centre on premises being too small and lifestyle 

choice, each mentioned by about a quarter of businesses.  Other reasons mentioned 

by sizeable groups include Bucks selective schools system, taking over a previous 

business at the site, end of lease or a need for more prestigious premises. 

Figure 25: The reasons for moving/locating business to the current site (where 
located to current site in the last three years) 

 F5, unweighted base=128 
* indicates unprompted responses 

  

24% 

24% 

12% 

9% 

8% 

8% 

7% 

5% 

4% 

3% 

3% 

2% 

2% 

1% 

1% 

1% 

1% 

1% 

9% 

12% 

Premises too small 

Lifestyle choice 

Family reasons - The Bucks selective schools system - 
grammar vs secondary 

Took over previous business/ In operation at the 
same premises* 

'End of lease' 

More prestigious premises 

Started up/ New business* 

Gain access to new markets 

Cost of premises too high 

Premises too big 

Gain access to skilled and affordable labour 

To be closer to suppliers 

More car parking 

Be closer to existing customers 

To be closer to companies in my industry/sector 

Benefit from better transport links 

Improved availability/cost of finance 

Ease of obtaining planning permission 

Other 

Don't know 



Buckinghamshire Business Survey 2013 

 
46 

Again, more than four in ten businesses which have moved to their current site in the 

last 3 years have moved from within the same district. 

Figure 26: Location where moved from (where located to current site in the last 3 
years) 

F6, unweighted base=128 
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8.4 The strengths and weaknesses of the current site as a business 

location 

The following graph compares the reasons for considering leaving the current site to 

the reasons for moving to the current site. 

Whilst there is a similar pattern overall, which is not surprising, given that many 

businesses have moved/plan to move within the same district, lifestyle choice is more 

prominent as a reason for moving to the current site. 

Figure 27: A comparison of the strengths and weaknesses of the current site (all 
businesses, where located to current site in the last 3 years) 

F2/F5, unweighted bases=106 (F2), 128 (F5) 
* indicates unprompted responses 
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8.5 The impact of new railway developments 

All businesses were asked to rate the level of impact that East West Rail, the train line 

connecting Oxford, Milton Keynes and Bedford (with an Aylesbury Spur), would have 

on their business. 

One in five businesses rate the impact positive (very or fairly positive), whilst less than 

one in ten rate it negative.  However, the majority feel the impact will be neither 

positive nor negative.  Those businesses in Aylesbury Vale are more likely than 

average to rate the impact positively. 

Figure 28: Impact of East West Rail will have on the business (all businesses) 

 
Total 

Aylesbury 
Vale 

Chiltern 
South 
Bucks 

Wycombe 

Very positive 9% 13% 7% 7% 8% 

Fairly positive 10% 11% 6% 6% 13% 

Neither positive nor negative 70% 64% 75% 83% 67% 

Fairly negative 3% 4% 4% 0% 5% 

Very negative 5% 6% 8% 1% 4% 

Don't know 2% 2% 2% 3% 3% 

Summary: Positive 19% 24% 12% 13% 21% 

Summary: Negative 8% 9% 11% 1% 9% 

Unweighted bases 1000 315 199 140 346 

F7      

 

The only significant difference by size is that those with 50+ employees are more likely 

than average to rate East West Rail negatively (19%).  In terms of sectors, those 

businesses in real estate activities (42%) and accommodation/food services (30%) are 

more likely to rate it positively.  Those in wholesale/retail (13%), construction (10%) 

and manufacturing (4%) are more likely to rate it negatively. 

Other sub groups which are more likely than average to rate the development 

positively are: 

 High high growth businesses (40%) and high growth businesses (34%); 

 Businesses that have been established for less than 3 years (28%); 

 Multi-site branches (28%); 

 Knowledge based businesses (25%). 

The main group likely to rate the development negatively is those businesses which 

are shrinking (19%). 
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A similar question was asked about the impact of the proposed HS2, the High Speed 

Rail Route from London to Birmingham. 

Overall, there was a more negative response in terms of this railway development, with 

more than a quarter rating the impact negative, whilst one in ten rated it positive. 

Those businesses located in the HS2 corridor (ie within 3kms of the proposed line) are 

much more likely than average to rate the development negatively.  Those not living in 

this corridor are less likely to rate the development negatively.   

In terms of district, those based in Wycombe are more likely than average to rate the 

impact of HS2 positively, whilst those in Aylesbury Vale and Chiltern are more likely to 

rate it negatively. 

Figure 29: Impact HS2 will have on the business (all businesses) 

 
Total 

Aylesbury 
Vale 

Chiltern 
South 
Bucks 

Wycombe 
In HS2 

corridor 

Not in 
HS2 

corridor 

Very positive 5% 4% 3% 5% 7% 2% 6% 

Fairly positive 5% 3% 3% 8% 7% 5% 5% 

Neither positive nor negative 61% 59% 48% 70% 65% 40% 67% 

Fairly negative 6% 7% 11% 1% 5% 11% 4% 

Very negative 21% 25% 33% 14% 14% 40% 15% 

Don't know 2% 2% 2% 2% 2% 2% 2% 

Summary: Positive 10% 7% 6% 13% 14% 7% 11% 

Summary: Negative 27% 32% 44% 15% 19% 51% 20% 

Unweighted bases 1000 315 199 140 346 250 750 

F8        

 

Larger businesses are more likely than average to rate the HS2 development 

positively (20% of those with 50+ employees, 16% of those with 25-49 employees, 

18% of those with 10-24 employees).  Those with 1 employee are more likely to rate it 

negatively (34%) as are those with 2-9 employees (24%). 

Businesses in human health/social work (20%) and accommodation/food services 

(18%) are more likely than average to rate HS2 positively, with those in real estate 

activities more likely to rate it negatively (56%). 

High growth businesses are more likely to rate the development positively (18%). 
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9 Training and employment of young people 

9.1 Training activity 

Businesses were asked whether they had arranged or funded off the job4 or on the job5 

training over the past 12 months.   

The graph below shows the proportions saying off the job training only, on the job 

training only, both or neither.  It also shows responses by size band. 

Overall, 49% of businesses provide some form of training, with almost a quarter 

providing both types.  Just under one in five provide on the job training only and just 

under one in ten off the job training only. 

Not surprisingly, training activity varies by size of business.  Those with one employee 

(32%) are less likely than average to provide any training.  All other size bands are 

more likely than average to provide training (55% of those with 2-9 employees, 82% of 

those with 10-24 employees and 94% of those with 25-49 employees and 78% of 

those with 50+ employees). 

Figure 30: Whether arranged off the job or on the job training or development for 
employees in the past 12 months by size (all businesses) 

G1/G2, unweighted bases shown in brackets 

  

                                                
4
 Off the job training was defined as training away from the individual’s immediate work position, 

whether on the premises or elsewhere. 

5
 On the job training was defined as activities that would be recognised as training by the staff, and 

not the sort of learning by experience which could take place all the time. 
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The following graph shows the same data broken down by sector.  Those sectors 

more likely than average to provide any training are human health/social work (92%) 

and professional/scientific/technical businesses (58%).  Those sectors less likely to 

provide training are the wholesale/retail trade (42%) and admin/support services 

(31%).   

Figure 31: Whether arranged off-the-job or on-the-job training or development for 
employees in the past 12 months by sector (all businesses) 

G1/G2, unweighted bases shown in brackets 
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 Multi-site HQs (67%) and multi-site branches (66%). 

9.2 Employment of apprentices 

Overall, one in twenty businesses employ anyone on a government approved 

apprenticeship programme. 

The employment of apprentices increases with the size of business.  It also increases 

in human health/social work, accommodation/food services and the wholesale/retail 

trade which all have an above average propensity to employ apprentices.  

Professional/scientific/technical businesses have a below average propensity to 

employ apprentices. 

Figure 32: Proportion of businesses which currently employ approved apprentices by 
key sub groups (all businesses) 

G3, unweighted bases shown in brackets 
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High growth businesses (22%) are more likely than average to employ apprentices, as 

are multi site branches (13%).  In terms of the specialist sectors/boosts, knowledge 

based (2%) and creative businesses (1%) are less likely than average to employ 

apprentices. 

In terms of the future employment of apprentices, just over one in five businesses say 

it is likely to do so, with most of the remainder saying it is ‘very unlikely’. 

Businesses which currently employ apprentices (79% saying very or fairly likely) are 

much more likely than average to intend employing apprentices in the future. 

Figure 33: Likelihood to employ (more) apprentices in the future (all businesses) 

G4, unweighted base=1000 
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When all businesses were asked (spontaneously) what would encourage them to 

employ (more) apprentices in the future, just under half said nothing.  Among those 

who could suggest something, more work/demand and the provision of funding were 

the main suggestions. 

Figure 34: What would encourage employment of (more) apprentices - unprompted 
(all businesses) 

G5, unweighted base=1000 

Businesses which are shrinking (in terms of growth trends) are the most likely to say 
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9.3 Employment of recent graduates 

Just under one in ten businesses have taken on recent graduates (people who have 

graduated in the last year) in the last 12 months. 

Again, the propensity to employ graduates rises with size of business.  It also rises 

among arts/recreation/other services, but falls among construction businesses. 

Figure 35: Proportion of businesses which have employed recent graduates in the last 
12 months by key sub groups (all businesses) 

G6, unweighted bases shown in brackets 
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One in five businesses are likely to employ (more) recent graduates in the future.  This 

figure is much higher than average among those who currently employ recent 

graduates (83%). 

Figure 36: Likelihood to employ (more) recent graduates in the future (all businesses) 

G7, unweighted base=1000 
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10 Business strategy and innovation 

10.1 Business strategy 

Four in ten businesses describe their goods/services as having substantial differences 

according to customer requirements.  A quarter describe them as having minor 

differences and a similar proportion say there are no differences. 

The level of diversity of products/services varies by industry sector, with 

information/communications and professional/scientific/technical businesses more 

likely than average to have substantial differences in goods/services.  In contrast, 

those in transport/storage, primary sectors, accommodation/food services and the 

wholesale/retail trade are more likely to have a standard range of goods/services. 

Figure 37: What best describes goods or services at that site (all businesses) 
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A standard range 
of goods or 
services 

26% 44% 22% 30% 35% 49% 44% 10% 53% 21% 14% 24% 33% 14% 29% 

Minor differences 
in goods or 
services 
according to 
customer 
requirements 

25% 32% 26% 18% 29% 11% 28% 26% 21% 29% 24% 16% 22% 42% 28% 

Substantial 
differences in 
goods or services 
according to 
customer 
requirements 

41% 12% 47% 36% 31% 33% 17% 62% 26% 33% 55% 45% 33% 34% 39% 

Don't know 8% 12% 5% 15% 5% 7% 11% 2% 0% 17% 7% 16% 12% 10% 4% 

Unweighted bases 1000 32 112 83 204 32 69 55 12 30 166 56 28 50 71 

H1                

 

Creative industries (56%), knowledge based businesses (55%) and those who export (49%) 

are more likely than average to have substantial differences in good/services.  Multi-site HQs 

(36%) are more likely to say they have a standard range. 
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Respondents were asked to place their business on a five point scale, where 1 

indicates that, compared to others in the industry, the competitive success of their 

establishment’s products or services is wholly dependent on price and 5 indicates that 

success does not depend at all on price.  The graph below shows the summary 

responses overall and by sector. 

Overall, just under three in ten businesses rate themselves price dependent (rating 1-

2) and a slightly higher proportion not price dependent (rating 4-5).  This leaves more 

than a third who say they are not particularly one or the other and 4% who do not 

know. 

Primary businesses and accommodation/food services are more likely than average to 

say they are price dependent.  Professional/scientific/technical sectors are more likely 

than average to say they are not price dependent. 
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Figure 38: Rating of the business’ dependency on price compared to others in the 
industry by sector (all businesses) 

H2, unweighted bases shown in brackets 
Excludes ‘don’t know’ responses 

 

There are no differences by size, however those businesses where finance is the main 

factor that constrains their ability to do business (42%) and those which are shrinking 

(40%) are more likely to be price dependent. 

Those businesses which provide a standard range of goods/services are also more 

likely than average to be price dependent (39%).  Those which have substantial 

differences in goods/services are more likely not to be price dependent (22%). 
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Admin and Support services (56) 

Education (28) 

Human Health and Social Work (50) 
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10.2 Innovation 

Businesses were asked if they had introduced new or significantly improved 

products/services or processes in the last 12 months.  The graph below shows the 

figures for products/services only, processes only, both or neither, across all 

respondents and by size band.  Overall, 48% have introduced at least one of these 

new products or processes. 

Businesses with 1 employee are less likely than average to have introduced any new 

products/services or processes (41%).  Larger businesses are generally more likely to 

have done so; 56% of those with 10-24 employees, 68% of those with 25-49 

employees and 80% of those with 50+ employees. 

Figure 39: Whether introduced new or significantly improved products or processes 
in the last twelve months by size (all businesses) 

 H3/H4, unweighted bases shown in brackets 
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The only sector significantly more likely than average to have introduced new 

products/services or processes is the wholesale and retail trade (57%).  Admin/support 

services (33%) and construction businesses (30%) are significantly less likely to have 

done so. 

Figure 40: Whether introduced new or significantly improved products or processes 
in the last twelve months by size (all businesses) 

 H3/H4, unweighted bases shown in brackets 

Other businesses which are more likely than average to have introduced new products 

and/or processes are: 

 Businesses with links to universities (83%); 

 High growth businesses (76%); 

 Multi-site HQs (70%) and multi-site branches (58%); 

 Those who export (61%); 

 Those in business for less than 3 years (61%). 

13% 

7% 

17% 

9% 

20% 

23% 

25% 

10% 

16% 

8% 

13% 

6% 

9% 

16% 

9% 

22% 

4% 

2% 

6% 

18% 

1% 

17% 

42% 

10% 

13% 

3% 

15% 

19% 

3% 

25% 

10% 

29% 

20% 

31% 

15% 

27% 

31% 

19% 

6% 

29% 

17% 

46% 

27% 

28% 

51% 

62% 

50% 

70% 

40% 

44% 

45% 

39% 

39% 

64% 

50% 

67% 

29% 

42% 

47% 

Total (1000) 

Primary (32) 

Manufacturing (112) 

Construction (83) 

Wholesale and Retail trade (204) 

Transport and Storage (32) 

Accommodation and Food services (69) 

Information and Communication (55) 

Finance and Insurance (12) 
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More than six in ten (62%) businesses are willing to introduce new or significantly 

improved products or process in the next 12 months.  This rises to 80% among those 

who have introduced new products or processes in the last 12 months. 

Figure 41: Willingness to introduce new or significantly improved products or 
processes in the next twelve months (all businesses) 

H5, unweighted base=1000 
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10.3 Links with educational establishments 

Just under one in ten businesses have links with universities or colleges for research 

and development purposes. This rises significantly among larger businesses (25+ 

employees) and those working in human health/social work. 

Those located in Aylesbury Vale and working in the wholesale/retail trade and 

construction are significantly less likely to have links with universities/colleges. 

Figure 42: Whether businesses have links with universities or colleges for research 
and development purposes by key demographics (all businesses) 

H6, unweighted bases shown in brackets 

Other businesses more likely than average to have links with universities/colleges are 

high growth businesses (24%) and those who employ graduates (24%).   
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The main university/college that businesses have links with is Buckinghamshire New 

University, with about a quarter mentioning this.  Around one in ten each mention 

University of Buckingham and Amersham & Wycombe College. 

Figure 43: Universities or colleges businesses have links with – unprompted (where 
have links to educational establishments) 

H7, unweighted base=111 

 

About one in five businesses (21%) with no current links to universities or colleges 

think they might benefit from such links.  This rises to 34% among creative industries 

and 29% of those in the professional/scientific/technical sector.  
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10.4 Working with like minded businesses to address specific issues 

Businesses were asked whether they currently work with or would be willing to work 

with like minded businesses to address specific business issues.  The graph below 

shows the full breakdown, ranked on those saying ‘currently work with’. 

Whilst only small proportions currently work with other businesses to address any of 

the issues, four in ten would be willing to work jointly to make improvements to the 

local area and three in ten to address skills gaps in the sector or to address research & 

development issues.  Indeed, at least one in five would be willing to work with other 

businesses to address each of the issues listed. 

Figure 44: Whether businesses currently work with or willing to work with like minded 
businesses to address specific issues (all businesses) 

H9, unweighted base=1000 

Overall, more than six in ten (63%) businesses said they currently work with or are 

willing to work with businesses to address at least one of these issues.  Those more 

likely than average to do so are: 

 Accommodation/food services businesses (85%); 

 Those established in the last 3 years (82%); 

 Those based on industrial estates (82%); 

 Those with 10-24 employees (73%). 
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11 Access to finance 

11.1 Financial position 

Businesses were asked which of a set of statements best described their financial 

position. 

A third said that finance does not significantly constrain their ability to do business, 

whilst just under a quarter are not looking to develop new products/move into new 

markets.  This leaves almost four in ten businesses where finance is either the main 

factor or one of a number of factors which constrains their activities. 

Figure 45: Description of financial position (all businesses) 

I1, unweighted base=1000 

Those businesses more likely than average to say that finance is the main factor that 

constrains their activities are those who have sought finance more than once (53%), 

those in business for less than three years (36%), those in accommodation/food 

services (29%), high high growth businesses (24%) and the wholesale/retail trade 

(23%).  

33% 

22% 

16% 

23% 

5% 

Finance does not significantly constrain your ability to 
do business, develop new products or move into new 

markets 

Finance is one of a number of factors that constrains 
your ability to do business, develop new products or 

move into new markets 

Finance is the main factor that constrains your ability 
to do business, develop new products or move into 

new markets 

You are not looking to develop new products or move 
into new markets 

Don't know 



Access to finance 

 
67 

11.2 Sourcing finance 

One in ten businesses have tried to obtain finance for their business in the last 12 

months, with a further one in twenty who have tried to do this more than once. 

There are no significant differences in the proportions having sought finance once or 

more than once by size.  However, those in human health/social work and the 

wholesale/retail trade are significantly more likely than average to have sought finance 

once, whilst those in the primary sectors, manufacturing and construction are 

significantly more likely to have done so more than once.  Those located in South 

bucks are also more likely to have sourced finance more than once. 

Figure 46: Proportion of businesses which have tried to obtain finance in the past 12 
months – once or more than once – by key demographics  (all businesses) 

I2, unweighted bases shown in brackets 
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The other key group to have sought finance more than once are those whose business 

is shrinking (13%). 

More than four in ten of those businesses which have tried to obtain finance had no 

difficulty obtaining it.  However, three in ten were unable to obtain any of the finance 

they sought, one in fourteen obtained some of it and one in six obtained all of it with 

difficulty. 

Figure 47: Whether experienced difficulties in obtaining finance in the last 12 months 
(where tried to obtain finance) 

I3, unweighted base=163 
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Six in ten of those businesses which obtained all or some of the finance they sought, 

obtained it via a bank loan or mortgage.  Three in ten did so via a bank overdraft. 

Figure 48: Sources of finance (where obtained some or all of the finance) 

I4, unweighted base=109 
* indicates unprompted responses 
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12 Broadband usage 

Overall, just over four in ten businesses have a standard speed of broadband.  

However, just under one in five have superfast broadband and just over one in ten 

slow broadband. 

Businesses based in Aylesbury Vale are more likely than average to have slow speed 

broadband, whilst those in Wycombe are more likely to have superfast broadband. 

Figure 49: Speed of broadband (all businesses) 

 
Total 

Aylesbury 
Vale 

Chiltern 
South 
Bucks 

Wycombe 

Slow (0-2 MBPs) 13% 21% 13% 8% 9% 

Standard (2-24 MBPs) 42% 39% 47% 45% 42% 

Superfast (24+ MBPs) 18% 14% 16% 20% 22% 

No broadband 5% 7% 4% 6% 4% 

No internet access 3% 3% 3% 3% 3% 

Don't know what speed 19% 18% 16% 19% 21% 

Unweighted Bases 1000 315 199 140 346 

J1      

 

Small businesses were also more likely than average to have a slow speed 

broadband; 18% of those with 1 employee compared to 10% of those with 2-9, 6% 

with 10-24, 12% with 25-49 and 9% with 50+ employees.  Paradoxically, 

information/communications businesses were also more likely to have a slow speed 

(28%), as were the specialist sectors creative industries (22%) and knowledge based 

businesses (18%). 

Perhaps surprisingly, those businesses in urban locations are more likely than average 

to say they have slow broadband (28%), whilst those in rural locations are more likely 

to have superfast broadband (23%).  Those in market towns are more likely to have 

standard (48%) or superfast (21%) broadband. 

Seven in ten businesses (70%) say that the speed of broadband they have is sufficient 

for their needs, with 29% saying it is not sufficient and 1% saying ‘don’t know’.  Those 

with slow broadband are much more likely than average to say it is not sufficient 

(70%). 
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13 Business performance and confidence 

13.1 Plans to grow the business 

Just over half of businesses say they have firm plans to seek to grow over the next two 

to three years.  This rises significantly among medium sized businesses (2-49 

employees) and those in information/communications and the wholesale/retail trade.  It 

is lower than average among arts/recreation/other services. 

Figure 50: Proportion of businesses with plans to grow over the next two to three 
years by key demographics (all businesses) 

K1, unweighted bases shown in brackets 
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Not surprisingly, the propensity to plan growth is particularly high among high growth 

(91%) and high growth businesses (85%).  It is also high among those established for 

less than 3 years (80%), those who have sought finance more than once (76%), those 

considering relocation (76%), those who have introduced innovation in both products & 

processes (74%) and multi-site HQs (74%).  

13.2 Trends in employment in the last 12 months 

As the first part of the graph below shows, about one in ten businesses have 

experienced an increase in the number of employees at that site compared to 12 

months ago, with a slightly lower proportion saying they have experienced a decrease. 

Just over a half of those businesses experiencing an increase in numbers (green bars 

below) have seen an increase of 2-9 employees.  Four in ten have seen an increase of 

1 employee.  The average increase is 3 employees. 

In terms of decreasing employee numbers, just under have of businesses experienced 

a fall of 1 employee and more than four in ten a fall of 2-9 employees. The average 

decrease is 3 employees. 

Figure 51: Trends in number of employees in the last 12 months and number 
increasing/decreasing (all businesses) 

K2/K3, unweighted base=1000 (K2), 197 (K3 increasing), 94 (K3 decreasing) 
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The graph below shows the trends in employee numbers overall and by key 

demographic groups, with the column on the left hand side showing the net change. 

Apart from the larger size bands, the biggest net increases are among businesses 

working in human health/social work, real estate activities and finance/insurance6.  

Figure 52: Trends in number of employees in the last 12 months by key demographics 
(all businesses) 

K2, unweighted bases shown in brackets  
Don’t know/refused not shown 

                                                
6
 Caution: the latter two sector increases are not significant due to small sample bases. 
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13.3 Trends in employment in the next 12 months 

There is more optimism for the future, with more than one in five businesses 

forecasting an increase in employee numbers in the next 12 months.  Only 2% 

forecast a decrease in employee numbers. 

Just under a half of those businesses forecasting an increase in employee numbers, 

believe this will be between 2-9 additional employees, with four in ten saying 1 

employee.  The average increase forecasted is 2 employees. 

The majority of those forecasting a decreasing in employee numbers, believe this will 

be just 1 employee. The average decrease forecasted is 2 employees. 

Figure 53: Expectations of trends in number of employees in the next 12 months and 
number increasing/decreasing (all businesses) 

K5/K6, unweighted base=1000 (K5), 285 (K6 increasing), 26 (K6 decreasing) 
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In terms of net changes in employment over the next 12 months, the biggest increases 

by sector will be in finance/insurance, information/communications and human 

health/social work7. 

Figure 54: Trends in employee numbers in the next 12 months by key demographics 
(all businesses) 

L3, unweighted bases shown in brackets  
Don’t know/refused not shown 

 

                                                
7
 Due to small bases, only Information/communications shows a significant increase. 
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10% 

27% 

23% 

Total (1000) 

Aylesbury Vale (315) 

Chiltern (199) 

South Bucks (140) 

Wycombe (346) 

1 employee (199) 

2-9 employees (453) 

10-24 employees (188) 

25-49 employees (104) 

50+ employees (56) 

Primary (32) 

Manufacturing (112) 

Construction (83) 

Wholesale and Retail trade (204) 

Transport and Storage (32) 

Accommodation and Food services (69) 

Information and Communication (55) 

Finance and Insurance (12) 

Real Estate activities (30) 

Professional, Scientific and Technical (166) 

Admin and Support services (56) 

Education (28) 

Human Health and Social Work (50) 

Arts, Recreation and Other services (71) 

Fewer About the same More than currently Net 
change 

20% 

 
22% 

13% 

14% 

24% 

 
12% 

21% 

40% 

50% 

31% 

 
8% 

20% 

13% 

23% 

15% 

19% 

29% 

34% 

22% 

15% 

20% 

10% 

25% 

22% 
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13.4 Positions which will be recruited and removed in the next 12 

months 

Businesses which forecast an increase in employee numbers were asked which jobs 

or positions they were looking to recruit, and those forecasting a decrease, which 

positions they were looking at removing. 

In terms of increases in jobs, associate professional/technical occupations is the most 

popular, followed by professional occupations, administrative/secretarial occupations 

and elementary/administration/service occupations.  Professional occupations are also 

the main occupational group where businesses are looking at removing jobs, although 

the base size among this group is very low. 

Figure 55: Jobs or positions that businesses are looking to recruit (where will 
increase/decrease the number of employees) 

K8/K9, unweighted base=285 (K8), 26 (K9) 

  

15% 

33% 

1% 

7% 

6% 

0% 

4% 

1% 

6% 

29% 

8% 

15% 

24% 

14% 

8% 

4% 

10% 

5% 

14% 

21% 

Managers, Directors and Senior Officials 

Professional Occupations 

Associate Professional and Technical 
Occupations 

Administrative and Secretarial Occupations 

Skilled Trades Occupations 

Caring, Leisure and Other Service Occupations 

Sales and Customer Service Occupations 

Process, Plant and Machine Operatives 

Elementary Administration and Service 
Occupations 

Don't know 

Looking at removing Looking to recruit 
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13.5 Trends in turnover in the last 12 months 

In a similar way to the question about employee trends, businesses were asked 

whether their turnover has increased, decreased or stayed roughly the same over the 

last 12 months. 

Just over a quarter of businesses have experienced an increase in turnover over the 

last 12 months, whilst just over one in five have experienced a decrease. 

Whilst just under a half of those experiencing increased turnover say it increased up to 

10%, sizeable proportions say it has increased more than 10%, with some 

experiencing increases of 50% or more. 

Decreases in turnover among those forecasting this trend, were larger with a quarter 

experiencing decreases of between 20%-40% and just over one in ten more than 50%. 

Figure 56: Trends in turnover in the last 12 months and percentage increase/decrease 
(where been trading for at least one year) 

L3/L4, unweighted base=981 (L3), 294 (L4 increasing), 211 (L4 decreasing) 

27% 

22% 

40% 

10% 

46% 

18% 

15% 

3% 

2% 

6% 

9% 

25% 

19% 

22% 

3% 

1% 

13% 

17% 

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50% 

Increased 

Decreased 

Stayed the same 

Don't know/refused 

Up to 10% 

At least 10% < 20% 

At least 20% < 30% 

At least 30% < 40% 

At least 40% < 50% 

50% or more 

Don't know 

Up to 10% 

At least 10% < 20% 

At least 20% < 30% 

At least 30% < 40% 

At least 40% < 50% 

50% or more 

Don't know 
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13.6 Trends in turnover in the next 12 months 

In a similar way to staff numbers, there is a great deal of optimism among businesses 

in terms of turnover in the next 12 months.  More than four in ten forecast an increase 

in turnover, whilst about one in ten forecast a decrease. 

More than four in ten businesses which forecast an increase believe turnover will 

increase by up to 10%.  However, sizeable proportions believe it will be more than this, 

with one in ten citing more than 50%. 

Decreases in turnover are also forecast to be quite large among some businesses, 

with more than one in ten citing more than 50%. 

Figure 57: Expectations of trends in turnover in the next 12 months (all businesses) 

L5/L6, unweighted base=1000 (L5), 459 (increasing), 70 (decreasing) 

 

 

42% 

9% 

38% 

12% 

42% 

16% 

12% 

2% 

2% 

11% 

15% 

31% 

20% 

14% 

5% 

0% 

11% 

19% 
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Stay the same 

Don't know/refused 

Up to 10% 

At least 10% < 20% 

At least 20% < 30% 
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14 Focus on high growth businesses 

14.1 Introduction 

This section of the report compares the high growth businesses to all other 

businesses.  The definition used to identify high growth businesses is: 

 Businesses that had increased the numbers employed by 20 per cent or more in 

the last year with a minimum of ten new employees, or businesses that had 

increased turnover by twenty per cent or more in the last year, with a minimum 

increase of £250,000. 

A more detailed description of the growth segmentation used in the analysis can be 

found in Appendix 2. 
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14.2 Profile of businesses 

High growth businesses are more likely than average to be working in human 

health/social work, transport/storage and finance/insurance.  They are less likely to be 

in construction. 

Figure 58: Industry sector (all businesses) 

 A3, unweighted bases shown in brackets 

High growth businesses are more likely to be medium sized businesses (22% of those 

with 10-24 employees and 8% of those with 25-49 employees cf. 7% and 2% on 

average respectively).  Those with only 1 employee are less likely to be high growth 

businesses (10% cf. 40%). 

They are also more likely to have been established at that site for 5 years (11% cf. 

4%), but less likely to have been established for more than 20 years (16% cf. 29%). 

They are more likely to be multi-site branches (35% cf. 12%) or HQs (11% cf. 5%) and 

less likely to be single site businesses (54% cf. 83%). 

4% 

5% 

12% 

17% 

3% 

4% 

10% 

1% 

4% 

22% 

8% 

1% 

3% 

3% 

4% 

0% 

5% 

2% 

10% 

7% 

8% 

15% 

4% 

7% 

17% 

9% 

<0.5% 

8% 

1% 

6% 

0% 5% 10% 15% 20% 25% 

ABDE : Primary 

C : Manufacturing 

F : Construction 

G : Wholesale and retail trade; repair of motor 

H : Transport and storage 

I : Accommodation and food services 

J : Information and communication 

K : Finance and insurance 

L : Real estate activities 

M : Professional, scientific and technical 

N : Administrative and support services 

P : Education 

Q : Human health and social work 

R : Arts, entertainment and recreation 

S : Other service activities 

Total (1000) High growers (75) 
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14.3 Business support 

There are few differences in terms of factors which might be helpful or detrimental to a 

business.  The only significant difference is that high growth businesses are more 

likely to feel negative about transport connectivity (31% cf. 21% on average). 

Perhaps surprisingly, there are almost no significant differences in terms of things 

which are valuable in improving business stability or helping growth (all responses).  

The one exception is that high growth businesses are more likely to mention support to 

develop new markets in the UK (50% cf. 39% on average). 

High growth businesses are not significantly more likely than other businesses to seek 

external help for any of their suggested improvements (59% cf. 54% on average).  

However, they are more likely to contact specific organisations or groups for advice; 

22% would contact other business owners (cf. 11% on average), 11% would contact 

the Federation of Small Businesses (cf. 2%), 7% would contact local 

groups/businesses (cf. 2%), and 2% would contact planning agents (cf. <0.5%). 

14.4 Council services 

Satisfaction with Buckinghamshire County Council 

High growth businesses are more likely than average to be satisfied with the services 

and benefits provided by Buckinghamshire County Council. 

Figure 59: Satisfaction with the services and benefits provided by BCC (all 
businesses) 

B2, unweighted bases shown in brackets 

The most important Council services and those in need of improvement 

In terms of the most important Council services to business performance, high growth 

businesses are more likely than other businesses to mention road transport 

41% 

32% 

22% 

5% 

56% 

25% 

18% 

1% 

0% 10% 20% 30% 40% 50% 60% 

Summary: satisfied 

Neither satisfied or dissatisfied 

Summary: dissatisfied 

Don't know 

Total (1000) High growers (75) 
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connections going through the county from North to South.  They are less likely to 

mention the maintenance of roads and services aimed at protecting the environment. 

Figure 60: Most important Council services to the performance of the business (all 
respondents) 

C1, unweighted bases shown in brackets 

High growth businesses are more likely to say ‘none’ when asked which Council 

services (any mentions) most needs improving (25% cf. 13%). 

80% 

61% 

60% 

56% 

54% 

50% 

48% 

45% 

45% 

44% 

36% 

34% 

29% 

29% 

22% 

15% 

8% 

65% 

60% 

56% 

43% 

46% 

40% 

47% 

52% 

59% 

35% 

42% 

37% 

33% 

28% 

21% 

16% 

12% 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 

The maintenance of roads 

Appropriate business rates 

Tackling crime and anti-social behaviour through 
trading standards and community safety services 

Services aimed at protecting the environment 

Car parking availability 

The management and reduction of congestion 
between 8am-10am and 4pm to 6pm 

Waste removal, collection and recycling services 

Road transport connections going from East to 
West across the county 

Road transport connections going through the 
county from North to South 

Services aimed at improving the quality of the built 
environment  

Local bus services 

Rail travel and freight services 

Availability of affordable housing and childcare 
support for employees 

Information and advice to promote a healthy 
workforce 

Designated road freight networks 

Air travel and freight services 

None 

Total (1000) High growers (75) 
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14.5 Obtaining information from Buckinghamshire County Council 

There are no significant differences between high growth businesses and other 

businesses in perceptions of feeling well informed. 

They are more likely to prefer email as the way to receive information from BCC (74%) 

cf. 59% on average).  They are less likely to prefer the Council website (23%) cf. 34%), 

LinkedIn (8% cf. 17%) or networking events/groups (6% cf. 16%). 

14.6 Customers and suppliers 

Geographical location of suppliers and customers 

The table below shows the mean proportions of purchases and sales made in different 

geographic locations by high growth businesses and compares these to the results 

across al other businesses.  The figures in bold are significantly higher. 

Thus, in terms of purchases, high growth businesses are more likely than average to 

purchase their supplies outside the EU, they are less likely than average to purchase 

them in Buckinghamshire.   

High growth businesses are more likely to sell their products/services in the rest of the 

UK or within the EU than other businesses. 

Figure 61: Mean proportion of purchases made in different geographical locations 

 Purchases Sales 

 Total 
High growth 
businesses 

Total 
High growth 
businesses 

Buckinghamshire 41% 30% 50% 44% 

Neighbouring counties/towns 18% 14% 19% 9% 

Rest of UK 31% 32% 25% 34% 

Within the EU 6% 10% 3% 9% 

Outside the EU 5% 14% 4% 4% 

Unweighted bases 1000 75 1000 75 

E1/E2     

 

Exporting activity 

High growth businesses are more likely than average to export (40% cf. 29%).  Those 

which do not export are no different from other businesses in their perceptions of the 

barriers to exporting. 
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Supplying the public sector and the Buy in Bucks Portal 

High growth businesses are more likely to have done business with the public sector in 

the past 12 months than other businesses (36% cf. 23%).  However, they do not differ 

from other businesses in terns of the amount of business they do with the public 

sector. 

High growth businesses are more likely than average to have used the Buy in Bucks 

Portal (7% cf. 4%). 

14.7 Business location 

Satisfaction with Buckinghamshire as a place to do business 

There are no significant differences among high growth businesses in terms of 

satisfaction with Buckinghamshire as a place to do business. 

Relocation away from the current site/moving to the current site 

High growth businesses are no more likely than other businesses to be considering 

relocation. 

Among those businesses which have been on their present site for 3 years or less, 

there are no differences in whether they had moved there or started up there, nor the 

reasons for choosing that site. 

The impact of new railway developments 

The table below shows the summary responses in terms of the impact that high growth 

businesses think that East West Rail and HS2 will have on their business. 

High growth businesses are more likely to feel that each railway development will have 

a positive impact on their business than other businesses. 

Figure 62: The impact East West Rail and HS2 will have on the business 

 East West Rail HS2 

 Total 
High growth 
businesses 

Total 
High growth 
businesses 

Summary: positive 19% 40% 10% 18% 

Neither positive nor negative 70% 55% 61% 56% 

Summary: negative 8% 3% 27% 24% 

Don’t know 2% 2% 2% 3% 

Unweighted bases 1000 75 1000 75 

F7/F8     
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14.8 Training and employment of young people 

Training activity 

High growth businesses are more likely than other businesses to have undertaken any 

training in the last 12 months, both off the job and on the job. 

Figure 63: Training activity in the last 12 months (all businesses) 

G1/G2, Unweighted bases shown in brackets 

Employment of apprentices and recent graduates 

High growth businesses are more likely to employ apprentices (26% cf. 5% on 

average) and more likely to employ apprentices in the future (44% cf. 22%). 

They are also more likely to have taken on recent graduates in the last 12 months 

(20% cf. 8%) and be more likely to do so in the future (43% cf. 20%). 

14.9 Business strategy and innovation 

Business strategy 

High growth businesses are more likely than average to describe their goods and 

services as having minor differences according to customer requirements (38% cf. 

25%).  There are no significant differences in terms of having a standard range of 

goods or substantial differences in goods/services. 
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Provide both 
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Provide on the job only 

Provide neither 

Provide any 
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Total (1000) High growers (75) 
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Perhaps surprisingly, they are more likely to rate their business a 2 out of 5 on the 

scale where 1 is wholly price dependent and 5 is not at all price dependent (20% cf. 

11%). 

Innovation 

High growth businesses are more likely than other businesses to have introduced both 

new products and processes in the last 12 months. 

Figure 64: Introduction of new or significantly improved products/services or 
processes in the last 12 months (all businesses) 

 H3/H4, unweighted bases shown in brackets 

They are also more likely to be willing to introduce new products (81% cf. 51%) or new 

processes (82% cf. 55%) than other businesses. 

Links with educational establishments and working with like minded 

businesses 

High growth businesses are more likely to have links with universities or colleges for 

research ad development purposes (26% cf. 8%).  However, those high growth 

businesses which do not currently have such links are no more likely than other 

businesses to see any benefit from having links. 

They are not more likely than other businesses to currently work with or be willing to 

work with like minded businesses to address specific issues, except in the case of all 

other procurement (34% cf. 24%). 
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14.10 Access to finance 

There is some polarisation among high growth businesses in terms of describing their 

financial position.  They are more likely than average to find that finance does not 

significantly constrain them to do business (44% cf. 33%), although they are also more 

likely to say that finance is the main factor that constrains their ability to do business 

(24% cf. 16%). 

They are more likely to have tried to obtain finance once for the business in the past 

12 months (18% cf. 10%), but there are no differences in whether they obtained it or 

not (mainly due to the small sample base).  There are also no differences in sources of 

finance used. 

14.11 Broadband usage 

There are no differences in terms of different speeds of broadband used, nor whether 

or not high growth businesses feel the speed of broadband is sufficient. 

14.12 Business performance and confidence 

Plans to grow the business 

Not surprisingly, 91% of high growth businesses plan to grow the business over the 

next two to three years (cf. 52% across all businesses). 

Trends in employment in the last 12 months/next 12 months 

Given the definition of a high growth business is dependent on at least 20% growth in 

employee numbers or turnover, the following data is provided as additional 

background information: 

 67% of high growth businesses have experienced increased employee numbers 

in the last 12 months (cf. 11% on average); 

 78% of those which have grown, have grown by 2-9 employees (cf. 52%) and 

11% by 10-24 employees (cf. 5%). 

High growth businesses are also more likely to continue to grow in the next 12 months 

(55% expect more staff than currently cf. 22%).  Again, the increase in numbers 

among this group is higher than average (68% expect to grow by 2-9 employees cf. 

47%). 

High growth businesses are more likely than average to plan recruiting 

managers/directors or senior officials (17% cf. 8%) and caring/leisure/other service 

occupations (9% cf. 4%). 

Trends in turnover in the last 12 months/next 12 months 

Again, given the definition of high growth businesses also being dependent on 

increasing turnover, it is not surprising that: 

 77% have experienced increased turnover over the last 12 months (cf. 27% on 

average); 

 33% have grown by at least 20%<30% (cf. 15%) and 27% by 50%+ (cf. 6%). 
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High growth businesses are much more likely to expect their turnover to continue to 

grow in the next 12 months (76% cf. 42%).  Again, the proportional increase is higher 

than average (27% expecting to grow by at least 30% cf. 15% on average). 
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Appendix 1: Benchmarking 

This section of the report benchmarks the findings from the Business Survey 2013 with 

other recent surveys.  These include: 

 Small Business Survey (SBS) 2012: 2,872 respondents; England only data used 

for comparison; fieldwork June-September 2013; sample frame included 

businesses with 1-250 employees; 

 UK Commission’s Employer Skills Survey (ESS) 2011: 61,232 interviews; 

England only data used for comparison; fieldwork March – July 2011; sample 

frame included businesses with employees; 

 Buckinghamshire Skills Survey 2011: 700 respondents; fieldwork January-March 

2012; sample frame included businesses with employees. 

The table below shows a comparison with other surveys, where data is available.  The 

right hand column shows the percentage difference between the Business Survey and 

the benchmark. Those figures highlighted in bold are significantly different.  The green 

figures show significant differences between the Business Survey data and the 

benchmark, which provides a positive outcome for Buckinghamshire businesses 

(whether the Buckinghamshire figure is higher or lower than the benchmark), the red 

figures show a negative outcome for Buckinghamshire businesses, and those in black 

are neutral outcomes. 

Clearly, businesses in Buckinghamshire are fairing better on most of the benchmarks, 

particularly in terms of undertaking exporting activity, experiencing increasing turnover 

and providing a wide range of diverse products/services.  The only areas where 

Buckinghamshire Businesses are performing less well are the proportion with firm 

plans to grow and difficulties obtaining finance, which may be inter-related problems. 

Figure 65: Benchmarking data 

 

Bucking-
hamshire 
Business 

Survey 
2013 

Small 
Business 
Survey 

2012 

Employer
Skills 

Survey 

2011 

Bucking-
hamshire 

Skills 
Survey 

2011 

% 
difference 

Customers and suppliers      

% currently exporting 29% 19%   +10% 

% planning to export in the next 
12 months 

2% 3%   -1% 

% completing work for the public 
sector in the last 12 months 

28% 25%   +3% 

Training/apprenticeships      

% arranging off the job training 
in the past 12 months 

40%   40% 0% 

% arranging on the job training 
in the past 12 months 

52%   50% +2% 
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Bucking-
hamshire 
Business 

Survey 
2013 

Small 
Business 
Survey 

2012 

Employer
Skills 

Survey 

2011 

Bucking-
hamshire 

Skills 
Survey 

2011 

% 
difference 

% taking on recent graduates in 
the last 12 months 

11%   8% +3% 

Business strategy and 
innovation 

     

% producing a standard range of 
goods or services 

26%  31%  -5% 

% with minor differences in 
goods or services 

28%  29%  -1% 

% with substantial differences in 
goods or services 

38%  35%  +3% 

% with products or services that 
are price dependent (rating 1-2) 

31%  30%  +1% 

% neither dependent nor not 
price dependent (rating 3) 

36%  38%  -2% 

% with products or services that 
are not price dependent (4-5) 

30%  29%  +1% 

% introducing new or 
significantly improved products 
or services in the past 12 
months 

44% 43%   +1% 

% introducing new or 
significantly improved processes 
in the last 12 months 

37% 33%   +4% 

Access to finance      

% who have tried to obtain 
finance once in the past 12 
months 

11% 16%   -5% 

% who have tried to obtain 
finance more than once in the 
past 12 months 

6% 8%   -2% 

% who were unable to obtain 
finance (where sought) 

34% 32%   +2% 

% who obtained some but not all 
of the finance required (where 
sought) 

8% 6%   +2% 

% who obtained all the finance 
required, but with some 
problems (where sought) 

10% 8%   +2% 

% who experienced no 
difficulties obtaining finance 
(where sought) 

46% 50%   -4% 

Business performance and 
confidence 

     

% with firm plans to seek to 
grow the business over the next 
2-3 years 

58% 68%   -10% 
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Bucking-
hamshire 
Business 

Survey 
2013 

Small 
Business 
Survey 

2012 

Employer
Skills 

Survey 

2011 

Bucking-
hamshire 

Skills 
Survey 

2011 

% 
difference 

% experiencing increased 
turnover in the past 12 months 

30% 29%   +1% 

% experiencing decreased 
turnover in the past 12 months 

21% 30%   -9% 

% expecting turnover to increase 
in the next 12 months 

45% 37%   +8% 

% expecting turnover to 
decrease in the next 12 months 

6% 13%   -7% 

Unweighed bases 1000 2,872 61,232 700  

Questions benchmarked include E3, 34, 36, G1, G2, G6, H1, H2, H3, H4, I2, I3, K1, L3, L5 
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Appendix 2: Technical report 

Method 

1000 telephone interviews were undertaken with private businesses in 

Buckinghamshire.  Fieldwork took place between March and May 2013. 

Source of contacts 

Contacts were mainly sourced from Buckinghamshire Business First.  However, 

additional specific contact groups were bought from Experian8 to supplement the 

sampling.  These were high growth businesses and those with at least 25 employees.  

Questionnaire development 

The questionnaire was developed over a number of iterations, with pilot interviews 

undertaken during the course of the development process to explore a number of 

aspects: 

 Contact procedures; 

 Selection of target respondent; 

 Anticipated questionnaire length; 

 The extent to which respondents understood and were able to answer the 

questions; 

 Routing issues; 

 Questionnaire coverage. 

A total of 28 pilot interviews were undertaken with a range of sites in terms of size and 

sector.   

14.13 Target respondent 

The person asked to be spoken to was ‘the most senior person in day to day control of 

the business at the site’. 

Mode of interview 

Interviews were undertaken using Computer Aided Telephone Interviewing (CATI). 

Average length of interview 

The average length of interview was 25.2 minutes. 

                                                
8
 Experian holds the largest business database in the UK, with over 5 million contacts from close to 

two million businesses, selectable using over 150 different search criteria.  Data are captured from a 
number of sources including: Companies House, Thomson Directories and Yell, and are refreshed on 
a quarterly basis. 
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Sampling  

Contacts were selected randomly for interview from the database, and, once a 

particular size, sector or regional quota was filled, contacts fulfilling these criteria were 

removed from the database. 

It should be noted that businesses in the following size bands and sectors were 

deliberately over-sampled relative to their prevalence in the universe under 

investigation in order to allow robust analysis: 

 2+ size bands; 

 Transport and storage; 

 Finance and insurance; 

 Education; 

 Human health and social work. 

In addition, targets were set for specific industry groups: 

 Creative industries – defined as those which have their origin in individual 

creativity, skill and talent and which have a potential for wealth and job creation 

through the generation and exploitation of economic property 

 Knowledge based businesses – defined as those trading primarily in knowledge 

and information including lawyers, accountants,  IT and data specialists 

 High technology businesses – definition based on SIC 2007 codes, including 

chemical & pharmaceutical products, computers, electronic & optical products 

and motor vehicles & other transport (excluding manufacture of ships and boats) 

 Consequently, other size bands and sectors were under-sampled relative to their 

prevalence in the universe under investigation. 

The table below provides an overview of the population under investigation, as defined 

by the Inter-Departmental Business Register (IDBR).  The final data set was weighted 

to reflect this distribution by sector and size band.  This table is followed by tables 

showing the unweighted and weighted sample by sector and size band. 
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Figure 66: The population under investigation – Buckinghamshire private sector establishments 

 
1 2-9 10-24 25-49 50-99 100+ Total Total % 

ABDE : Primary 340 710 35 10 5 5 1,105 4.0% 

C : Manufacturing 400 665 160 75 30 20 1,350 4.9% 

F : Construction 1,390 1,645 125 15 20 5 3,200 11.5% 

G : Wholesale and retail trade; repair of 
motor 

1,285 2,550 490 150 60 55 4,590 16.5% 

H : Transport and storage 330 315 55 15 10 10 735 2.6% 

I : Accommodation and food services 70 795 200 70 20 10 1,165 4.2% 

J : Information and communication 1,630 1,090 105 25 25 15 2,890 10.4% 

K : Finance and insurance 105 230 45 10 5 5 400 1.4% 

L : Real estate activities 390 620 55 5 5 5 1,080 3.9% 

M : Professional, scientific and technical 3,320 2,360 205 55 20 20 5,980 21.5% 

N : Administrative and support services 935 1,025 150 40 25 20 2,195 7.9% 

P : Education 150 185 25 15 10 5 390 1.4% 

Q : Human health and social work 150 350 150 55 35 10 750 2.7% 

R : Arts, entertainment and recreation 385 380 30 15 5 5 820 3.0% 

S : Other service activities 360 655 90 5 5 0 1,115 4.0% 

Total 11,240 13,575 1,920 560 280 190 27,765 100.0% 

Total % 40.5% 48.9% 6.9% 2.0% 1.0% 0.7% 100.0% 
 

Source: The Inter-Departmental Business Register (IDBR) March 2012 
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Figure 67: The sample breakdown by size and sector (unweighted) 

 
1 2-9 10-24 25-49 50-99 100+ Total Total % 

ABDE : Primary 9 17 3 3 0 0 32 3.2% 

C : Manufacturing 17 51 26 14 2 2 112 11.2% 

F : Construction 24 39 12 6 1 1 83 8.3% 

G : Wholesale and retail trade; repair of 
motor 

22 104 42 20 10 6 204 20.4% 

H : Transport and storage 6 14 5 5 0 2 32 3.2% 

I : Accommodation and food services 2 23 23 15 4 2 69 6.9% 

J : Information and communication 11 24 9 8 2 1 55 5.5% 

K : Finance and insurance 1 8 2 1 0 0 12 1.2% 

L : Real estate activities 7 15 4 1 2 1 30 3.0% 

M : Professional, scientific and technical 46 91 16 6 5 2 166 16.6% 

N : Administrative and support services 14 23 10 5 1 3 56 5.6% 

P : Education 10 4 8 2 3 1 28 2.8% 

Q : Human health and social work 8 4 21 13 2 2 50 5.0% 

R : Arts, entertainment and recreation 7 11 4 5 0 1 28 2.8% 

S : Other service activities 15 25 3 0 0 0 43 4.3% 

Total 199 453 188 104 32 24 1000 100.0% 

Total % 19.9% 45.3% 18.8% 10.4% 3.2% 2.4% 100% 
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Figure 68: Distribution of achieved sample by size and sector (weighted) 

 
1 2-9 10-24 25-49 50-99 100+ Total Total % 

ABDE : Primary 12 26 1 1 0 0 40 4.0% 

C : Manufacturing 14 24 6 3 1 1 49 4.9% 

F : Construction 50 59 5 1 1 <0.5% 116 11.6% 

G : Wholesale and retail trade; repair of 
motor 46 92 18 5 2 2 166 16.6% 

H : Transport and storage 12 11 2 1 0 <0.5% 27 2.7% 

I : Accommodation and food services 3 29 7 3 1 <0.5% 42 4.2% 

J : Information and communication 55 39 4 1 1 1 100 10.0% 

K : Finance and insurance 4 8 2 1 0 0 14 1.4% 

L : Real estate activities 14 22 2 <0.5% <0.5% <0.5% 39 3.9% 

M : Professional, scientific and technical 120 85 7 2 1 1 216 21.6% 

N : Administrative and support services 34 37 5 1 1 1 79 7.9% 

P : Education 5 7 1 1 <0.5% <0.5% 14 1.4% 

Q : Human health and social work 5 13 5 2 1 <0.5% 27 2.7% 

R : Arts, entertainment and recreation 14 14 1 1 0 <0.5% 30 3.0% 

S : Other service activities 13 24 4 0 0 0 40 4.0% 

Total 402 491 70 21 9 7 1000 

 Total % 40% 49% 7% 2% 1% 1% 

  
 

 

 



Appendix 2: Technical report 

 
97 

A RIM weight was also applied by district, using the following population data.  The 

table below also shows the unweighted and weighted sample distribution by district. 

Figure 69: The population by district 

 The population* 
The sample 

(unweighted) 
The sample 
(weighted) 

Aylesbury Vale 8,630 315 311 

Chiltern 5,485 199 198 

South Bucks 4,745 140 172 

Wycombe 8,905 346 319 

Total 27765 1000 1000 

*Source: The Inter-Departmental Business Register (IDBR) March 2012 

Analysis 

The data were processed using Merlin software. 

The final data was weighted to reflect the distribution of the population under 

investigation (i.e. Buckinghamshire private sector establishments) as shown in Figure 

1.  Size and sector information was gathered from these businesses in order to inform 

the weighting matrix. 

Weighting was applied by sector and size band, with a rim weight placed on district. 

Data tables were produced containing a number of cross-tabulations, as shown below, 

indicating statistically significant differences between variables at the 95% level of 

confidence. 

 District; 

 Number of employees; 

 Standard Industrial Classification; 

 Grouped sectors: production, services; 

 Specialist/boost sectors : creative industries, knowledge based businesses, high 

technology businesses; 

 Growth segmentation; 

 Length in business; 

 Company status; 

 Exporting activity; 

 Satisfaction with Buckinghamshire 

 Satisfaction with Buckinghamshire County Council 

 How well informed businesses feel about BCC services; 

 Locations where any purchases are made; 

 Locations where any sales are made 

 Whether undertake public sector business; 

 Plans for relocation away from the current site; 

 Locating to the current site 

 Training activity; 

 Whether employ apprentices; 
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 Whether employ graduates; 

 Introduction of new products/services or processes; 

 Links with universities; 

 Whether currently work with like minded businesses; 

 Financial position; 

 Whether have sought finance; 

 Whether have broadband; 

 Sufficiency of speed of broadband; 

 Trends in employee numbers; 

 Trends in turnover; 

 Whether located in HS2 corridor; 

 Whether located in an industrial estate; 

 Whether located in an urban or rural area. 

The growth segmentation used is the same as that used in the Small Business Survey, 

which is based upon employment or turnover growth. This was based upon the 

distribution of businesses in terms of the percentage increase or decrease in numbers 

employed in the last 12 months (subject to a threshold of the actual increase/decrease 

in numbers), or the percentage increase or decrease in turnover in the last 12 months 

(subject to a threshold of the actual increase/decrease in turnover).  Four groups were 

devised for segmentation: 

 High Growers, a sub-set of the growers segmentation, who were businesses 

that had increased the numbers employed by 20 per cent or more in the last year 

with a minimum of ten new employees, or businesses that had increased 

turnover by twenty per cent or more in the last year, with a minimum increase of 

£250,000. 

 Growers, businesses that had increased the numbers employed by five per cent 

or more in the last year with a minimum of three new employees, or SME 

employers that had increased turnover by five per cent or more in the last year, 

with a minimum increase of £50,000. 

 Stable, businesses that had the same numbers, or who employed up to two more 

or fewer employees than 12 months previously, and whose turnover increased or 

decreased by less than £50,000. 

 Shrinkers, businesses that had decreased the numbers employed by five per 

cent or more in the last year with a minimum of three employees lost, or SME 

employers that had decreased turnover by five per cent or more in the last year, 

with a minimum decrease of £50,000. In addition, this group could not have 

grown employment or turnover by five per cent or more. 
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Opportunities for further analysis 

At the end of the interview respondents were asked if they would be prepared for their 

responses to be passed back to the client.  The question was as follows: 

“Buckinghamshire County Council and its partners may wish to follow up on 

some of the issues covered in this survey with you.  Would you be happy for 

us to pass back your responses to this survey under your organisation’s 

name?” 

In total, 674 respondents agreed to this, representing close to three quarters (67%) of 

the total sample. 



Buckinghamshire Business Survey 2013 

 
100 

Appendix 3: Questionnaire 

 



Appendix 3: Questionnaire 

 
101 

 

 

  



Buckinghamshire Business Survey 2013 

 
102 

 

  



Appendix 3: Questionnaire 

 
103 

 

  



Buckinghamshire Business Survey 2013 

 
104 

 

  



Appendix 3: Questionnaire 

 
105 

 

  



Buckinghamshire Business Survey 2013 

 
106 

 

 

 



Appendix 3: Questionnaire 

 
107 

 

  



Buckinghamshire Business Survey 2013 

 
108 

 

  



Appendix 3: Questionnaire 

 
109 

 

  



Buckinghamshire Business Survey 2013 

 
110 

 

  



Appendix 3: Questionnaire 

 
111 

 

  



Buckinghamshire Business Survey 2013 

 
112 

 

  



Appendix 3: Questionnaire 

 
113 

 

  



Buckinghamshire Business Survey 2013 

 
114 

 

  



Appendix 3: Questionnaire 

 
115 

 

  



Buckinghamshire Business Survey 2013 

 
116 

 

  



Appendix 3: Questionnaire 

 
117 

 

  



Buckinghamshire Business Survey 2013 

 
118 

 

  



Appendix 3: Questionnaire 

 
119 

 

  



Buckinghamshire Business Survey 2013 

 
120 

 

  



Appendix 3: Questionnaire 

 
121 

 

  



Buckinghamshire Business Survey 2013 

 
122 

 

  



Appendix 3: Questionnaire 

 
123 

 

  



Buckinghamshire Business Survey 2013 

 
124 

 

  



Appendix 3: Questionnaire 

 
125 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

With more than 20 years’ experience, BMG Research has 
established a strong reputation for delivering high quality 
research and consultancy. 

BMG serves both the social public sector and the commercial 
private sector, providing market and customer insight which is 
vital in the development of plans, the support of campaigns 
and the evaluation of performance. 

Innovation and development is very much at the heart of our 
business, and considerable attention is paid to the utilisation of 
the most recent technologies and information systems to 
ensure that market and customer intelligence is widely shared.  


